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市场营销专业
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Program For Marketing

Specialty and Code:0DUNHWLQJ ������
Education Objective:
7KLV PDMRU IRVWHUV VWXGHQWV WR DFTXLUH D VROLG JUDVS RI EHKDYLRU DQG PDQDJHPHQW VFLHQFH
WKHRU\ DQG PHWKRG� WR IRVWHU VWXGHQWV ZLWK WKH EDVLF NQRZOHGJH RI PDQDJHPHQW� HFRQRPLFV
DQG UHOHYDQW ODZV� DQG DOVR WKHLU DSSOLFDWLRQV� WR KDYH DQ LQWHUQDWLRQDO YLHZ RQ PDUNHWLQJ
NQRZOHGJH DQG FDSDELOLW\� DQG FDSDELOLWLHV RI ZRUNLQJ LQ HQWHUSULVHV DQG JRYHUQPHQW�
XQLYHUVLWLHV DQG VFLHQWLILF UHVHDUFK LQVWLWXWLRQV RQ PDUNHWLQJ PDQDJHPHQW DQG EXVLQHVV
DGPLQLVWUDWLRQ DIWHU JUDGXDWLRQ�
Graduation Requirements:
�� 7R JUDVS EDVLF WKHRULHV DQG NQRZOHGJH RI PDUNHWLQJ PDQDJHPHQW� WR JUDVS WKH

TXDQWLWDWLYH DQG TXDOLWDWLYH DSSURDFKHV WR PDUNHW UHVHDUFK� PDUNHW SODQQLQJ DQG PDUNHW
IRUHFDVWLQJ�

�� 7R NQRZ DERXW JRYHUQPHQW SROLFLHV� UHJXODWLRQV DQG ODZV LQ WKH UHODWHG DUHDV� WR JUDVS
WKH VNLOOV WR ILQG RXW WKH ODWHVW GHYHORSPHQW LQ WKHRUHWLFDO DQG SUDFWLFDO PDUNHWLQJ
PDQDJHPHQW�

�� 7R SRVVHVV WKH FDSDELOLWLHV RI XVLQJ WKH EDVLF WKHRULHV WR DQDO\]H DQG VROYH SUDFWLFDO
SUREOHPV� WR SRVVHVV WKH SUDFWLFDO DELOLWLHV RI SODQQLQJ� GHVLJQLQJ DQG LPSOHPHQWDWLRQ�

�� 7R PDVWHU D IRUHLJQ ODQJXDJH� DQG FRPSXWHU RSHUDWLRQ VNLOOV� FRPPXQLFDWLRQV DQG
LQWHUSHUVRQDO VNLOOV�
Graduation requirements and ways to achieve：
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工程管理专业
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No. Graduation requirements Ways to achieve (teaching process)

DERXW JRYHUQPHQW SROLFLHV�
UHJXODWLRQV DQG ODZV LQ WKH
UHODWHG DUHDV� WR JUDVS WKH
VNLOOV WR ILQG RXW WKH ODWHVW
GHYHORSPHQW LQ WKHRUHWLFDO DQG
SUDFWLFDO PDUNHWLQJ
PDQDJHPHQW�

7RSLFV RI 7KHRUHWLFDO )URQWLHU LQ 0DUNHWLQJ� ,QWHUQDWLRQDO
0DUNHWLQJ� (FRQRPLF /DZ� HWF�
②Out-of-class Learning: 6WXG\LQJ �RQDO
0D
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